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CUSTOMER
SERVICE

CUSTOMER SERVICE MANAGEMENT
WHITE GLOVE EXECUTION
CHAT, EMAIL, PHONE &

TEXT CHANNEL TREATMENT

STEWARDSHIP

TECHNOLOGY

TECHNOLOGY STRATEGY
SOFTWARE MANAGEMENT

REQUIREMENTS &
IMPLEMENTATION

AUTOMATED CONSTITUENT
JOURNEYS

IMMERSIVE GIVING
EXPERIENCE

STRATEGIC APPROACH

DATA INSIGHTS
& ANALYTICS

DATA
ENRICHMENT

FUNDRAISING

ENGAGEMENT CENTER CREATION
ANNUAL GIVING
MAJOR GIVING
DONOR ENGAGEMENT
DIGITAL GIVING STRATEGY
MARKETING
AUDIENCE GROWTH

MARKETING AUTOMATION
& JOURNEYS

TAILORED DISTRIBUTION
E-COMMERCE
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CONTENT
PERSONALIZED CONTENT

CUSTOMIZED & BRANDED
CONTENT CREATION

COLLABORATIVE STRATEGY
ANALYTICS
AUDIENCE PERSONAS
DATA ANALYSIS
DATA SEGMENTATION

DATA ENRICHMENT

(o,

ENGAGED

&

GIVING

ADVOCATING
UNAWARE

N

(©)

@ﬁk_—"
Ik'wé E @ EMAIL
SOCIAL PHONE

TEXTING WEB CHAT



SOLUTIONS THAT SUPPORT STRATEGIES -

UP AND DOWN THE GIVING PYRAMID

CONSULTING & HUMAN CAPITAL

DIGITAL STRATEGIES

Major Gift Pipeline Development O------

Leadership Annual Giving
Management o

Leadership Annual Giving
Pipeline Development

Leadership Annual Giving O--------

Pipeline Development
Data Science & Enrichment

Engagement Center Models

Feasibility Studies ©

Day of Giving/Special
Campaign Consulting

Major Gift Campaign Support

STAFFING & INTEGRATION -

STAFFING >>

PLANNED O Planned Gift Identification
DONORS
........................ O Major Donor Identification
MAJOR
................ DONORS ceiiiiieeeeooo.O Donor Automated Workflows
Philanthropic Inbound Ads

FIRST-TIME
DONORS

‘ PROSPECTIVE

DONORS

~~~~~~~~~~ O Philanthropic Giving Premiums
Annual Giving Targeting

Acquisition Approaches

~~~~~~~~~~~ O Event Promotion
Alumni Milestone Programs
Audience Growth Strategies

Content Strategy & Branding
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Part-Time Full-Time Data Analytics Content
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Parents Students Alumni Community Fan
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